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Amazon Account

Success Story

We treat your store as it is our own.
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Strong Initial Growth

During Q4 2024, we achieved a 133% sales growth from November to 

December, closing the year with over $167K in monthly revenue.

Our continued optimization efforts and consistent ad management led to a 159% 
year over year revenue increase - Almost 3 times more than previous year, 
reinforcing the effectiveness of our long-term growth strategy.
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An SEO-focused optimization was 

implemented across all listings. Titles, 
bullets, and backend keywords were 
refined using relevant, high-performing 

search terms, while product content was 
rewritten to align with customer intent.
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Product Images

Underperforming visuals were identified and replaced with clearer, feature-focused 

images, improving product appeal and improving click-through by 29% after the listing 
image updates.
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Inventory Management

By analyzing sales trends and adjusting 

stock accordingly, we minimized stockouts 
and improved fulfillment speed, boosting 
overall sales performance from 753 to 67.
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Storefront Updates

Storefront was updated with improved 

visuals, optimized navigation, and 
updated content to match new 

collections; keeping the store current, 
cohesive, and high-performing. 

After the storefront updates, daily visitors 
increased by around 79% in  30 days, 

showing a significant improvement in 
store traffic.
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Advertising

In our advertising strategy for Lucyd, we took into account the brand’s existing potential. 

The main objective was to increase the current sales volume while reducing the ACoS
rate. In the campaigns we developed, we used efficiency-focused and high-sales-volume 

targeting. As a result, the monthly sales amount, which was $7,156.41 in the first month 
of our partnership, reached $107,556.63 within just three months.

08



09

We also worked on Sponsored Display campaigns, but the best results came from 

Sponsored Brand and Product ads. In just three months, ACoS dropped by 60% and 
sales grew 14x. 

To sustain performance, we regularly analyzed campaigns, applied negative targeting, 
and refined search terms—boosting brand value by 69% within two months.
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Starting Q4 2024, our campaigns skyrocketed monthly sales from $7K to over $107K

in just three months, cutting ACoS by 60% and boosting brand value 69%. Building 
on this momentum, continued optimizations in 2025 drove a 159% YoY revenue 
increase, nearly tripling 2024 results.

Results I Lucyd
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info@clicktimum.com

We treat your store as it is our own.

www.clicktimum.com

Let’s write the next success story together!

http://www.clicktimum.com/
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